FOR RUSSIAN PASSENGERS OF SIA

MAGAZINE FOR RUSSIAN PASSENGERS OF SINCAPORE AIRLINES




Luxury Inflight Collection

Singapore Style, illustrated magazine for Russian passengers of Singaporel Arlines , belongs to a set

of elite publications for air passengers - the Luxury Inflight Collection (LIC).

The Luxury Inflight Collection is targeted at the most well-to-do Russians, those who regularly
use the services of foreign air lines and business aviation companies. Over 60 per cent of passen-

gers flying out of Russia with foreign air lines are Russian speaking.

The Luxury Inflight Collection consists of the following magazines:

Fly Italian - for Russian passengers of Alitalia (Italy);

Austrian Style - for Russian passengers of Austrian (Austria);

Deutsche Vita - for Russian passengers of Lufthansa (Germany);

Scandinavian Style - for Russian passengers of SAS (Denmark, Norway, Sweden);

Singapore Style - for Russian passengers of Singapore Airlines (Singapore);

Swiss Style - for Russian passengers of Swiss International Air Lines (Switzerland);

Vysokiy Polyot (Perfect Flight) - for passengers of business aviation companies and Russian

passengers of foreign air lines.

Advantages of Luxury Inflight Collection:

- the unique way in which the magazines are distributed guarantees that they reach members of the
business elite and high-income Russians;

- the opportunity to place advertisements both in one issue and by package, and also the flexible

discount systermn make it possible to carry information to its target audience with minimal costs.

g™

BbICOK TTOAET Deutsche
Austrian Scandinavian Style

FLY Halian ®Style ~iNgapore, b



>INgapore
Alrlines

In 2007 Singapore Airlines (SIA) was named the world’s best international ailine company. Its

route network connects 100 destinations in 41 countries, including those which use the services of

Singapore Airllines Cargo and SIA’s regional wing, SilkAir, which carry passengers to the most inter-

esting spots in Asia and Oceania.

Moscow flights are made by Boeing 7/7-300 aircraft. On March 2008, Singapore Airlines

launched flights from Singapore to Moscow on a daily basis by adding four nonstop flights a week

to the existing three Singapore-NMoscow flights. These four flights have the final destination in

Houston, USA. To date, the annual passenger traffic on the Moscow-Dubai-Singapore route is

more than 70,000, and, according to the company’s data, some 65 percent of these passengers

have a working command of Russian.

In line with its global strategy of offering its clients top-level service and advantages, including

round-the-world trips, on April 1, 2000, Singapore Airlines joined the world’s largest association of

air carriers - the Star Aliance. At present, the Star Alliance comprises 21 major international airine

companies. This partnership brings added benefits to passengers - with Star Aliance’s members

they can travel to more than 975 destinations in 162 countries around the world.



Your
Personc
Copy

Singapore Aiflines offers passengers a new service -

Singapore Style, a [Russian-language magazine that
supplies passengers with a lot of useful, entertaining

and well-illustrated information.

The magazine is distributed:

* in the offices of Singapore Alrines and its partners;
* among the clients of Singapore Airlines;

* in the departure lounges of Domodedovo Airport;

* on trolleys for press before departure of Singapore Alrlines aircraft from Moskow;

The magazine’s audience consists of members of the business elite, statesmen and pub-
lic figures, senior executives of big and medium businesses and members of their families.
Information available in Singapore Style commands special attention. According to socio-
logical analysis, information obtained from a magazine on board an aircraft is approximate-
ly twice as effective as information found in any other illustrated magazine.

Singapore Style is free, and every passenger can take his/her copy away.



Columns

sia news

HoeocTu SIA

Singapore Airlines news

sia events
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Announcements of forthcorning haolidays, festivals, camivals, fairs and exhibitions

sia panorama

sia business
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Singapore business

sia country

An exciting tour of South-East Asia

News, highlights, events




Columns

sia resort
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Exotic resorts of the region

sia destination

Selected SIA routes

sia cuisine

Secrets of South-East Asia cuisine

sia leisure

Active recreation, sports, exciting trips, points of interest



Advertisers

MALAYSIAN TOURISM BOARD, MANDARIN TOUR, MERITUS
HOTELS, PLANTATION BAY, RAMA HOTELS, RENAISSANCE
HOTEL, SENTOSA PARK, SINCAPORE TOURISM BOARD, THE
FULLERTON HOTEL, SWISSOTEL, BELGIAN VILLAGE.
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Advertiserment
2010

Schedule for submitting advertisements

Issue Booking Materials Publication
deadline deadline date
spring february 22 february 26 march 09
summer may 3l june O3 june 15
autumn august 30 septemnber 03 septermnber 14
winter december 02  december O6 december 1/

Advertisement

rces

Spread $14 900
Full page $7 600
1/2 page $3 900
2nd cover $11 SO0
3d cover $11 300
A4th cover $14 300
Special Tl
adl DOSIUONS

Ist AD position $ 11 400
2nd AD position $ 10 640
3d AD position $ 9880

Extra payment for a specific place in the magazine — 20%

The prices given are valid only if a ready advertisernent is submitted. There must be aditional
payment for editing the text, designing and making up.

DIscounts

in 2 issues a vyear 10%

in 3 issues a year

15%

in 4 issues a year

20%



dvertisement
\Nlodules

1/1 type page 210 x 264 mm 1/2 of type page 210 x 130 mm

(220 x 274 mm full size) horizontally (215 x 135 full size)

1/2 of type page 172 x 1 mm 1/2 of type page 117 x 264 vertically
horizontally (122 x 274 mm full size) only right page

and only in article



lechnice
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1. Materials are accepted:

on CDs (PC);

on external SCSI and USB devices of the advertiser (PCO);
on 3.5» diskettes (PC)

2. The makeup page must strictly correspond to the size of declared advertisernent.

3. The electronic makeup page of 2/1 (center spread) format must be submitted
in the form of a two-page document of bleed format.

4. If the composition of the makeup page has units standing through, the nonbleed
format of the type page equals the bleed format plus S mm on each side.

S. In the compaosition of the makeup page it is not recomnmended to place text information and
logos closer than 5 mm to the edge of the bleed format

6. The carrier must contain all the files (EPS, ASCI, TIFF, Adobe lllustrator) used in the final doc-
ument. Color models must be done in CMYK, black-and-white in Crayscale. Black types and
shaded-type models must be 100% black.

Supported formats of files (in order of preference):

QuarkXPress 4x (PQO), EPS ASCII (except QuarkXPress EPS), TIFF,

Adobe lllustrator (vVB.x — 9v).

In vector files all the types must be converted to curves.

The resolution of all pixel files must be not less than 300 dpi.

If the raster images have text, resolution must be 300 dpi for CMYK and grayscale,
and 1,200 dpi for bitmap.

7. The texts of articles that have «the rights of advertisemnent» are accepted in QuarkXPress or
MS Word (files must not contain information about styles, only tabulators are used to make
tables).

8. Advertiserment makeup pages composed on PC in the CorelDraw, PageMaker, InDesign and
other programs shall not be accepted (converting to TIFF CMYK 300 dpi is possible).

9. Advertisernent makeup pages composed on Macintosh in the QuarkXPress,
CorelDraw, PageMaker, InDesign and other programs shall not be accepted
(converting to TIFF CMYK 300 dpi for IBM PC is possible).

Notes:

The control printout of the makeup page on paper is required. The printout must fully
correspond to the makeup page on the client’s carrier. No Xerox copy of the printout shall be
accepted as a control printout.

The publishing house reserves the right to introduce supplements to the technical requirements
for advertisernent makeup pages.

Placement of the advertisernent text in printed periodicals must be accompanied
by the note «advertisernent» or «the rights of advertisernent»
(Advertisernent Law, March 13, 2006. No. 38-F3).



Contacts

WE’'LL BE HAPPY TO ANSWER
ALL YOUR QUESTIONS

Tel.: (485) 974-2260 / 2262,
fax: (495) 974-2.63.

E-mail: ad@vpolet.ru
WWw.vpolet.ru

Address:

10914/, Moscow, Marksistskaya, 34, bldg. 10
SK Press Publishers

Singapore Style



