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Luxury Inflight Collection

Deutsche Vita, illustrated magazine for Russian customers of Lufthansa, belongs to
a set of elite publications for air passengers — the Luxury Inflight Collection (LIC).

The Luxury Inflight Collection is targeted at the most well-to-do Russians, those
who regularly use the services of foreign air lines and business aviation compa-
nies. Over 60 per cent of passengers flying out of Russia with foreign air lines are
Russian speaking.

The Luxury Inflight Collection consists of the following magazines:

Austrian Style — for Russian passengers of Austrian (Austria);

Fly Alitalian — for Russian passengers of Alitalia (Italy);

Deutsche Vita — for Russian passengers of Lufthansa (Germany);

Scandinavian Style — for Russian passengers of SAS (Denmark, Norway,
Sweden);

Singapore Style — for Russian passengers of Singapore Airlines (Singapore);
Swiss Style — for Russian passengers of Swiss International Air Lines
(Switzerland);

Vysokiy Polyot (Perfect Flight) — for passengers of business aviation companies
and Russian passengers of foreign air lines.

Advantages of Luxury Inflight Collection:

- the unique way in which the magazines are distributed guarantees that they
reach members of the business elite and high-income Russians;

- the opportunity to place advertisements both in one issue and by package, and
also the flexible discount system make it possible to carry information to its tar-
get audience with minimal losses.
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The Lufthansa airline company was founded in 1955.
It carries over 50 million passengers annually.

The Lufthansa Group fleet has more than 400 mod-
ern aircraft.

The Lufthansa liners connect Berlin, Hamburg,
Dusseldorf, Munich and Frankfurt with the most
important cities in Russia - Moscow, St. Petersburg,
Ekaterinburg, Kazan, Samara, Nizhny Novgorod,
Perm, Rostow-on-Don, making more than 200 flights
a week.

Annually, Lufthansa carries more than one million
passengers on these routes.



DeutscheVita

SK Press has launched Deutsche Vita -

a Magazine for Russian-speaking customers

of Lufthansa. The magazine is a new title in the
LUXURY INFLIGHT COLLECTION, series

of magazines for air passengers (Perfect Flight,
Austrian Style, Fly ltalian, Scandinavian Style,
Singapore Style, SWISS Style).

The Deutsche Vita Magazine is distributed:

e in Lufthansa offices in Moscow, St. Petersburg, Ekaterinburg, Kazan,
Samara, Nizhni Novgorod, Perm, Rostow-am-Don;

e among the Lufthansa clients at selected events;

e via selected travel agencies on request;

e on trolleys for press at the departure lounges of Domodedovo International
Airport in Moscow, Pulkovo Airport in St. Petersburg, airports of Ekaterinburg,
Kazan, Samara, Nizhni Novgorod, Perm, Rostow-am-Don

e in the lounges for official delegations, VIP-Lounges and Business Class-
Lounges in Domodedovo International Airport;

e In the LH lounge in Domodedovo.

The magazine's readership consists of members of the business elite, states-
men and public figures, senior executives of big and medium-sized business-
es, as well as the members of their families.

Deutsche Vita is free — every passenger can take his or her copy away.



Columns

Lufthansa news

Lufthansa news

panorama events
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News, Announcements of forthcoming holidays, festivals,
highlights, events  carnivals, fairs and exhibitions

cities

. ‘.'d,_
Tours through old and modern streets of the German cities

region

Acquaintance with the points of interest and the traditions of Germany



Columns

company

Popular German brands

culture
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German history in personalities and monuments of culture

taste

German cuisine

health

Traditions of German hospitality and SPA



Columns

destination

The most popular routes of Lufthansa

castles

hotel

German famous hotels

moda

Celebrated German fashion events and designers



Advertisers

BAYERN TOURISMUS MARKETING GMBH, DUESSELDORF AIRPORT,
DUESSELDORF MARKETING UND TOURISMUS GMBH, DER
EUROPAEISCHE HOF - HOTEL EUROPA GMBH, HEIDELBERG
MARKETING GMBH, HOTEL BAYERISCHER HOF, MANDARIN
ORIENTAL, MIELE DESIGN STUDIO, UNIVERSITY MEDICAL CENTER
HAMBURG-EPPENDORF, VOLKSWAGEN, WIESBADEN MARKETING.
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ARCOTEL JOHN F ARCOTEL RUBIN, BETA KLINIK, BLICKFANG
MESSE, BORK, CITIBANK, CLINICAL SOLUTIONS, DUESSELDORF
MARKETING UND TOURISMUS GMBH, DER EUROPAEISCHE HOF —
HOTEL EUROPA GMBH, ENGEL-VOELKERS, INTERCONTINENTAL
BERCHTESGADEN RESORT, GERMAN NATIONAL TOURIST BOARD,
HEIDELBERG MARKETING GMBH, HOTEL BAYERISCHER HOF, JENA
KULTUR, LUFTHANSA MIELE DESIGN STUDIO, MUNICH TOURIST
OFFICE, NOBILIS TRAVEL, NIVEA VINOTECA DISSIDENT,
VOLKSWAGEN, WIESBADEN MARKETING.
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Advertisment 2009

Schedule for submitting advertisements

Issue Booking Materials Publication

deadline deadline date
Spring 18.02.09 23.02.09 05.03.09
Summer 26.05.09 29.05.09 09.06.09
Autumn 19.08.09 22.08.09 07.09.09
Winter 2009/10 25.11.09 29.11.09 08.12.09

Advertisment Prices

Spread Euro 9,700
Full page Euro 5,400
1/2 page Euro 2,750
2nd cover Euro 8,500
3d cover Euro 8,500
4th cover Euro 10,900

Special positions

1st AD position Euro 8,150
2nd AD position Euro 7,600
3d AD position Euro 7,100

Extra payment for a specific place in the magazine — 20%

The prices given are valid only if a ready advertisement is submitted. There must be aditional pay-
ment for editing the text, designing and making up.

Discounts

in 2 issues a year 10%
in 3 issues a year 15%
in 4 issues a year 20%
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Advertisement
Modules

1/1 type page 210 x 264 mm 1/2 of type page 210 x 130 mm
(220 x 274 mm full size) horizontally (215 x 135 full size)

1/2 of type page 172 x 111 mm 1/2 of type page 117 x 264 vertically (122 x
horizontally 274 mm full size) only right page and
only in article
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1. Materials are accepted:

on CDs (PC);

on external SCSI and USB devices of the advertiser (PC);
on 3.5» diskettes (PC)

2. The makeup page must strictly correspond to the size of declared advertisement.

3. The electronic makeup page of 2/1 (center spread) format must be submitted
in the form of a two-page document of bleed format.

4. If the composition of the makeup page has units standing through, the nonbleed
format of the type page equals the bleed format plus 5 mm on each side.

5. In the composition of the makeup page it is not recommended to place text information and
logos closer than 5 mm to the edge of the bleed format.

6. The carrier must contain all the files (EPS, ASCII, TIFF, Adobe lllustrator) used in the final docu-
ment. Color models must be done in CMYK, black-and-white in Grayscale. Black types and
shaded-type models must be 100% black.

Supported formats of files (in order of preference):

QuarkXPress 4x (PC), EPS ASCII (except QuarkXPress EPS), TIFF,

Adobe lllustrator (v8.x — 9v).

In vector files all the types must be converted to curves.

The resolution of all pixel files must be not less than 300 dpi.

If the raster images have text, resolution must be 300 dpi for CMYK and grayscale,
and 1,200 dpi for bitmap.

7. The texts of articles that have «the rights of advertisement» are accepted in QuarkXPress or
MS Word (files must not contain information about styles, only tabulators are used to make
tables).

8. Advertisement makeup pages composed on PC in the CorelDraw, PageMaker, InDesign and
other programs shall not be accepted (converting to TIFF CMYK 300 dpi is possible).

9. Advertisement makeup pages composed on Macintosh in the QuarkXPress,
CorelDraw, PageMaker, InDesign and other programs shall not be accepted
(converting to TIFF CMYK 300 dpi for IBM PC is possible).

Notes:

The control printout of the makeup page on paper is required. The printout must fully
correspond to the makeup page on the client’s carrier. No Xerox copy of the printout shall be
accepted as a control printout.

The publishing house reserves the right to introduce supplements to the technical requirements
for advertisement makeup pages.

Placement of the advertisement text in printed periodicals must be accompanied
by the note «advertisement» or «the rights of advertisement.»
(Advertisement Law, March 13, 2006. No. 38-F3).
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Tel.: (495) 974-2260 / 2262,
fax: (495) 974-2263.

E-mail: ad@vpolet.ru
www.vpolet.ru

Address:

109147, Moscow, Marksistskaya, 34, bldg. 10
SK Press Publishers

Deutsche Vita
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