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l '\ OT PEOAKTOPA
JULY EDITOR’S NOTE

CnosocovetaHune InStyle He Tpebyet nepesoga. CTuib — 3TO TO,
K4emy, Kaxaplh CTDEMIUTCS, HO He BCceraa HaxoauT. CTunb — 3TO AblXaHue
BpemMmeHu. IHOyBuayanbHOCTb. CBOW OCOObIM B3rA4 Ha MUP. B KOHLE
KOHLIOB, MPOCTO rapMoHus ¢ cobon. V1 3apada In Style — nomMoyb Hantu
CBOW HEMOBTOPUMbIN CTUJIb BCEM, KTO OEVNCTBUTENIbHO STOr0 XOYET.

InStyle takes a uniquely inviting attitude towards style in all its
manifestations. On every page, we present a vibrant, exciting visual
feast of fashion, beauty and lifestyle, a celebration that bridges the
gap between fantasy and reality. The magazine inspires readers to
enjoy and express their individual styles and shows the personal side
of celebrity.
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YHUKAJIbHAA KOHLUEMUNA
WHAT’S DIFFERENT?

InStyle — Mup cHacTAMBO 1 yaa4HOWN XU3HK, COYeTaHMe NerkocTu

N YBEPEHHOCTW, FaPMOHWNN Y BNEraHTHOCTUN. OTO APKUA, OTKPbITHIN 11
npuBnekaTenbHbI XypHan, KOTopbI ycTaHaBNMBaeT A0OBEPUTENbHBLIE
OTHOLEHNS C YuTaTeNbHULIEN.

InStyle ueHWT B XeHUIMHE UCKYCCTBO ObITb COO0W, ee CTpemneHue
co3aBatb COOCTBEHHbIV CTWUb. OH HE AMKTYET pPeLlleHs, a BAOXHOB-
NSIET Ha NNYHbIV BEIOOP, AEMOHCTPUPYS BneYaTnsiolee MHoroobpasue
Bap1aHTOB.

InStyle cospaetatmocdepy ana noanepxaHns NonynapHOCT Mapokx,
NPOABUXEHNSI HOBLIX UMEH 1 NPW 3TOM HanpaBAgeT YnTaTenbH1LY He-
NOCPEACTBEHHO B MarasuHbl. 3To AenaeT XypHan yHvkabHbIM. MoaHas
oaexaa, akceccyapbl v Ux codeTaHnd 0TobpaHbl KOMaHaom rpamoT-
HbIX 1 MHGOPMUPOBAHHBIX CTUAUCTOB Y 00bEeANHEHBI YNCTBIM, BHATHBIM,
KOMMOPTHBLIM 419 F1a3 MakeToMm xypHana.Mbl ykasbiBaem LieHbl 1 MecTa
npoaaxu Kaxaomn Beln, 1 yutatensHuLbl In Style MoryT aenats NoKynkm

DakTU4ECKIM CO CTPaHWLL XXypHana.

InStyle is a visual feast. It is high-
ly personable and offers the reader
a sense of escape. It is beautiful, useful
and fun

InStyle inspires readers to develop their
own personal style. It does not demand or
impose its will.

InStyle builds a brand image, but it also
drives store traffic — a unique combination.
We offer readers an exciting selection of
merchandise every month. Because our
layouts clearly display brands, prices and
places to buy, readers shop right off the
pages.

InStyle is not only a fantasy fashion maga-

zine. We have fantasy, but we also have real-




InStyle BLICOKO UEHUT UCKYCCTBO MO/bI, HO HE BHyLLAET 6€CNAOTHBIX
nnMo3nii. Mbl anennnpyem K BooOpaxXeHuio Hallmx YntaTesbHuL, HO He
3anoHAeM CBOW CTpaHWLbl apTUCTUHECKUMUDaHTasamn. B cbemkax
MOZAbI VI KPACOTbl Mbl HEYKOCHUTENBHO CNeayeM Hallemy rasHOMY Npasu-
ny: NPodeCCUoHaNbHbIM MOAENSAM C UX UAEANbHBIMN U HEBEPOATHBIMN
nPONOPLMAMKU Mbl NPeANoYUTaEM 3BE3[, C UX Heobsi3aTeNbHO 6e3yn-
PEYHOW BHELHOCTbIO, KOTOPAas, OHAKO, 3HakoMa, MHTepecHa 1 6amska
MUNAVOHaM NI0OEN.

INnStyle — peanncTuyHbIi XypHas, KOTOPbIA MOMOraeT YTaTeNbHNLE
COCTaBUTb 3PPEKTHBIN, PadyMHbI, pa3zHo0bpasHbIii 1 yaoOHbLIN rapae-
P06 Ha BCE CNYyHanXm3HU, a TakKe HaNOMUHAET, Kak y4eCTb OCOOEHHOCTM
DUrypbl N BHELHOCTY NPW BeIBOPE 0AEXAbI, YKPaLLEHWI 11 KOCMETVKN. In
Style—ToHKWI 1 ApyXenoOHbI 3KCNepT, KOTOPLIN NPEeKPacHO 3HaeT, Kak
noa4YepkHYTb AOCTOMHCTBA 1 CKPbITb HEAOCTATKN.

INnStyle nuweT He ToNbKo 0 MOAE M KpacoTe. ITO Lienas SHUMKoNneams
CTWNS B CaMblX Pa3HbIX €r0 NPOSIBAEHUAX — OT XPOHWK CBETCKMX pasBne-
YEeHW 00 NpaBua AOMAaLLHNX BEHYEPWHOK, OT AM3ariHa MHTEPbEPOB A0
nyTewWweCcTBMIN N0 HEM3OUTEIM MapLIPyTaMm.

InStyle nmeeT BopaboTaHHble rogamMu 1 04eHb JOBEPUTENBHBIE OT-
HOLWEHWA CO 3B€3AaMu. VIMEHHO NOSTOMY OHM PacCKa3blBAIOT HAM CBOW
NINYHBIE NCTOPUK 1 PACKPBIBAIOT CEKPETHI CBOErO CTUAA, a Mbl Nepeaaem
9TO HAWWM YUTaTeNbHULLAM.

InStyle — xypHan nns 06pa3oBaHHbIX, CAaMOCTOSTENbHBIX COBPDEMEHHbIX
KEHLLIWH, KOTOPbIE CaMU YMEIOT 334aBaThb TOH U CTWITb B OKPYXaIOLWEM MUPE.
Mbl yBaxaem MHTENNEKT HaLLNX YATaTENbHMLL, HO AaXe O CNOXHbIX BeLax
MULWEM SCHBIM, NEMKUM 1 OCTPOYMHBIMA3BIKOM. Mbl yBaxaem UHAMBUIY-
aNbHOCTb HaLLMX YMTaTENbHMLL M MO3TOMY He Ny6AnKyem obLmx ctaten o
Kapbepe, 3aMEeTOK O CEKCE U MCUXONOrMYeCckX TECTOB. Mbl LLEHVIM BDEMS
HalWxX YnTaTenbHUL, 1 NO3TOMY pacckadbiBaem O MOAE VIMEHHO TO, HTO
NoNesHO 1 MHTEPECHO O Hel 3HaTb. [103TOMY Mbl Bbinyckaem In Style —

N3ALLHBIN, MONE3HbBIN 1 OCTPOYMHbIN XXypHaUT.

INStyle

ity, a reality that compels our readers to go
shopping. We don’t feature models in our
fashion shoots. We feature celebrities.
These celebrities don'talways have perfect
bodies, and we love them for this. They wind
up looking perfect because of all the things
they select to make themselves look more
beautiful. They make fashion choices that
enhance their own personal style, and we
inspire our readers to do the same.
InStyle is a reality magazine. We shower
readers with fashion news, but we’re sensi-
tive to the reality of their lives, their budgets
and their lifestyles.We suggestideas on how
to get a beautiful, elegant wardrobe with
fashion choices for any occasion. We offer
expertise on how any woman can make the
best out of her appearance.

InStyle is notjustabout fashion and beau-
ty. We deliver entertainment, home decor,
travel, party life.We are truly a lifestyle mag-
azine.

InStyle has well established and strong
relationships with stars. We bring their per-
sonal stories and style to our readers.
InStyle aims to be themost trusted style
advisor and lifestyle resource for themod-
ern urban women. We respect them, their
time and intelligence andwant to provide
stories, information and products that en-

hance their lives.
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OCHOBHbIE PASOEJIbI

Parties

Cawmble 38e3/1Hble BEYEPUHKN.

Celebrities

Camble UHTPUIYIoLIME MOMEHTHI 3BE3AHbBIX LIEPEMOHNIA, KUHO-
decTmBanen 1 MoaHbIX Nokasos. MoOOHbIE CbEMKM C yHacTUEM

CaMbIX APKNX DOCC\/II7ICK\/IX N ronnmByaCcKMx 3se3.

Style

Kak HOCWTb 1 CHeM co4veTaTb Camble akTyasbHbIE 1 3PdEKTHBIE
BELLIM Ce30Ha, Kak N1oaobpaTe MOAHbLIE BELLY 419 NOO0M DUTrypbl.
MopaHble Hapsabl Ans NoObIX CUTyaLmin — odurca, BeYEPUHOK,
CBUWAAHWI, 3aHATUI CNOPTOM N TOPXECTBEHHOI O BbIXOAa. HoBen-
LVE TEHAEHUMN C NOAMYMOB — COBETHI I3BECTHbBIX AN3AHEDOB

1 3BE30HbIX CTUINCTOB.

Beauty

Mo[HblE TEHOEHLMV B MAKUAXE 1N MPUYECKaX, CEKPETHI KPacoThl
OT 3HAMEHUTOCTEN, COBETHI 3BE3HbBIX CMELManncTos, nyywmne

KOCMETN4eCKmne 1 rlapd)romepHue HOBUWHKW.

Well

MopTdoMOo, CbeMKM, CNEUNPOEKTHl N MHTEPBLIO C CaMbIMU N3-
BECTHbLIMW POCCUNCKMU 1 3apyOEXHBIMM 3BE3AaMU, PenopTaxi
¢ «Ockapa», MOCKOBCKOIro MexXayHapoAHOro KMHOhECTMBaNS,
nokasos B lNapuxe nMunaHe. 3Be3AHble ATV, 3BE3AHbIE CBab-
Obl, SEXY-PENTNHI 3HAMEHUTOCTEN.

Living

3Be3aHble AoMa, KBapTUPbl 1 AXThl — Kak 1 YEM XMUBYT 3HaMe-
HUTOCTN. PerynspHele 0630pbl CamMblX MOAHBIX MECT ANA OTAbIXa
no BCEMY MUY — OTENEN, CNa, PECTOPAHOB, akTyasbHbIX 6apOoB 1
KnyboB. MacTep-knaccel 38e34HbIX Led-NoBapos, AeKOpaTopoB

1 AV3aNHEepPOoB.

All-Star Parties

Mostintriguing moments of star ceremonies, movie
festivals and fashion shows. Film shoots featuring

most famous Russian and Hollywood celebrities

Hottest picks of the season -clothes and acces
sories. Fashion for any type of figure, anytime and
anywhere — office, party, date, sports or night
out. Newest catwalk trends — star designers and

stylists advice

Hot makeup and hairdo trends, beauty tips from
celebrities, star professionals advice, best newbies

in cosmetics and perfume

Portfolio, shoots, special projects and interviews
with mostfamous Russian and foreign starts, spe-
cialreports from Oscarand Moscow International
Film Festival, fashion shows of Milan and Paris. Star

kids, star weddings, sexy celebrity ratings

Star homes, apartments and yachts — celebrity
lifestyle. Regular global resort reviews — hotels,
SPAs, restaurants, hot bars and night clubs
Master-classes from star chefs, decorators and

designers.




NNMABHbDbIE TEMDbI
KEY THEMES

B kaxgom mecsdue B InSter eCTb, KaK npasufo, rnaBHag rTema — el NoCBsLLEeHbl ca-
Mble OOfbLUVE W KpacumBble MaTepmalbl HOMepa:. 3Be3aHble I_IODTCDOJ'II/IO, crneunanbHbie
MPOEKTbl N CbEMKN.

Every month InStyle announces a key theme of the issue featuring largest and most
glamourous materials: star portfolios, special projects and shoots.

®EBPAJb — geHb cB. BaneHTnHa
FEBRUARY - st. VaIentlnesDay

AAHBAPb - 10BeNIMpHO-4acoBOI ropocKon
JANUARY - jewelery and watches horoscope
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FeobiasHa

MAPT — npemus «Ockap» AMPEJIb - cBape6HbI HOMep
MARCH - Oscar award APRIL — wedding issue

MAW — 3HaMeHUTbIe MaMbl U OUKU
MAY - celebrity moms and daughters

UIOHb - nyuwume cna
JUNE - best SPAs

WUIOJIb — nnsixHbIK HOMep
JULY - beach issue

CEHTSABPb - npoekT Best Beauty Buys
SEPTEMBER - Best Beauty Buys project
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HOSIBPb — mexoBoli Homep
NOVEMBER - fur issue

ABI'YCT - toBeNIMpHbIi HOMep
AUGUST - jewelery issue
B

OKTSBPb — sexy-look
OCTOBER - sexy-look

-
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AEKABPb - HoBOrogHue nopapku
DECEMBER - new year gifts
















PR N MAPKETUHI
PR AND MARKETING

InStyle Beauty Bar

InStyle Beauty Bar — 570 3HakoBO€ COObBITME AN XypHana
InStyle no scemy mupy. Meponpusatus popmata Beauty Bar
yxe 6onee 10 neT nposoaaTtcs B Holo-Vopke v Nloc-Angxenece.
InStyle Beauty Bar - 5710 cBeTCKOE MEPONPUSATIE, HA KOTO-
POM 3BE3[bl MOTYT NEPBLIMI Y3HATL O beauty-TpeHaax OyayLwero
cesoHa. B Poccumn tpetuin exerogHbii INStyle Beauty Bar
npowen 24 anpena 2009 roga Ha TEPPUTOPUK KOHOUTEPCKOM
dabpukn «<KpacHblih OkTabpb». 10 6peHaoB-y4acTH1KoB, 1500
rocten, 6onee 100 cenebpuntna n 300 KOCMeTUYeCKnx npouenyp
B TEYEHVE OHOIO Bevepa.

InStyle Beauty Bar is a global landmark event for
InStyle magazine. Beauty Bar events have been held
for more than ten years in New York and Los Angeles.
InStyle Beauty Bar is a social event where ce-
lebrities are the first to learn about beauty trends for the
nextseason. Third annual Russian InStyle Beauty
Bar was held on 24 April 2009 at the “Krasnyi Oktabr”
confectionery. Ten participating brands, 1500 guests,
more than 100 celebrities and 300 beauty procedures
were featured during that night.

InStyle Best Beauty Buys

Kaxnabln roa B ceHTabpe xypHan InStyle npoBoauT akumio
InStyle Best Beauty Buys. [1poekT 0CHOBaH Ha peaynbratax
MaclTabHOro MeXayHapoaHOro 0NPOCaakCnepTOB BOONACTMKPACO-
Thl, 0Ny6KOBaHHOI O B ceHTabpbekomM Homepe InStyle (15 nonoc).
B rvg sowno 6onee 100 npoaykToB, BelOpaH-
HbIX 1 PEeKOMeHO0BaHHbIX npodeccmnoHana-
Mn-naprukMmaxepamum, KOCMeTonoramu, Bu-
3axucramu, cneunanmMcTamy no MaHuKiopy.
B 2009 roay InStyle Best Beauty Buys
npoxoamn B MockBe, CaHkT-lleTepbypre,
HrxHem HoBropoae vt MHOrMX Apyrinx ropoaax.
Bonee 150 kpynHbIX KOCMETUHECKMX TOHEK MPOAAX
MPUHSANO y4acTne B akumm. B TeqeHre mecaua npoayk-
Tbl-nobeauTeny Gbiv BbICTaBAEHbI HA CNeuyanbHbIX
cteHaepax "InStyle pexkomeHnayeT" B MarasunHax.

Bcero B akumy NpyHAN0 yqacTue 48 Mapox.

InStyle Fashion Cocktail

OOHOW 13 OCHOBHbBIX MapKeTUHIOBbIX NporpamMm Ana InStyle
cTana cepunsg COBMECTHBIX MEPONPUATUIA XypHana ¢ cambiMm
moaHbiMu ByTukammn Mocksel, INnStyle Fashion Cocktail.
3TV BEYEPUHKM AatloT AOCTYN ayaAnuTopun XypHana K yHU-
KanbHbIM NPEONOXEHUAM N CaMbiM BOCTPEOOBAHHBIM KOJI-
nekuusim cesoHa. Cepusa KokTennen paspuBaeTt OAHy 13
KMOYeBbIX MAEV U OTANYUTENBHBIX OCOOEHHOCTEN XypHa-
fnla, HanpaBiaa 4YuTaTeNs HENOCPEACTBEHHO B MarasuH.
InStyle He TONbKO NpeanaraeT akTyanbHble TPEHOLI, HO U

co3gaeT ycnosud ongd nokKynku.

September is the time of the INStyle Best Beauty
Buys special by InStyle magazine. The projectis based
on the results of large-scale international poll of the beauty
experts published in InStyle in September (15 pages).
The guide includes more than a 100
products selected and recommended by
professional hair stylists, dermatologists,
makeup artists and manicurists
InStyle Best Beauty Buys 2009
was heldin Moscow, St. Petersburg, Nizh-
nijNovgorod and many other cities. More
than 150 beauty outlets participatedinthe
event. Winner products have been placed
at the special stands in the outlets for a
month. Forty eight brands totally were
featured in the projest.

InStyle Fashion Cocktail - a series of events
held together with fashionable Moscow boutiques — is
one of the main InStyle marketing programs. The
parties offer to the magazine readers access to the
discounts to the most popular seasonal collections
The series of cocktail nights presents one of the key
concepts of the magazine directing the readers straight
to the outlet. InStyle is notjust offering hot trends, but
it also facilitates shopping
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InStyle — odpumanbHbin ctTurnivet MMKO®D

INnStyle — official stylist of
Moscow International Film Festival

Hapsaagy ¢ KaHHCKMM, bepnmHckum 1 BeHeunaHcknum kKnHodecTuBanamy MOCKOBCKMIA MEXAYHaPOAHbIN
KMHOMEeCTVBaNb OTHOCUTCS K CaMOW NPECTUXHOW kaTeropuu «A». XypHan InStyle ctan oduvumanbHbiM
napTHepPOM COOBITUSA B CTATyCe 0DULMATTBHOMO CTUIUCTA KUHODECTUBANS.

Moscow International Film Festival is an A category event along with Cannes, Berlin and Venice movie fests.
InStyle magazine has become an official partner of the Festival as the official stylist.

InStyle Celebrity Suite InStyle Gala Dinner

ExerongHo HenocpencTBEHHO nepen LepeMOHUaMM OTKPBITURA U Annually justbefore opening and closing ceremonies 3akpbIThlil yxuH xypHana InStyle, npowenwnia
3aKPbITUA KUHODECTMBAaNA B OLHOM 13 MPEMUASBbHBIX CbIOTOB OTENA most famous Russian movie stars gather at one of B «PUMCKMX> AeKopaumsax pectopaHa Cristal Room
Ararat Park Hyatt Moscow Ha meponpuaTne InStyle Celebrity the Ararat Park Hyatt Moscow premium suites for the Baccarat, aBunca rnaBHbIM CBETCKIMM COObITMEM
Suite cobupaloTca camble spKkne 38e3/bl POCCUNCKOro KMHE- InStyle Celebrity Suite. B paMkax MOCKOBCKOro MeXayHapoaHOoro KMHO-
mMatorpada. InStyle Celebrity Suite isaspace combining decTtmBang. CneumnanbHbiM rOCTEM YXMHA CTan
InStyle Celebrity Suite — npoctpaHcTBO, 06bEAMHAIOLEE FPUI- makeup room, fitting room and lounge zone for the 3BE34HbIN An3arHep Zac Posen.

MEPHYIO, MPUMEPOYHYIO 1 NayHX-30HY AN4 3Be34 KMHOpeCcTBans, Film Festival stars at the backstage of the opening

backstage LepemMoHNI OTKPBLITUA 1 3aKPLITUA KNHODECTUBANS. and closing events. Closed-door dinner featured by InStyle
ExeronHo xypHan InStyle v Beayuive CTUANCTHI 1 BUAXUCTbI Annually InStyle magazine and leading Moscow in «Roman» decorations of the Cristal Room Baccarat
CTOMINLbI MOMOraloT POCCUNCKMM 3BE3aaM NoaroTOBUTL CBOW K- stylists help Russian celebrities to create their look for restaurant has become mostsignificantsocial event of
HaNbHbBIM 00Pa3 K TOPKECTBEHHLIM BbIXO4aM Ha KPACHYIO KOBPOBYIO the appearance at the red carpet of the Festival the Moscow International Movie Festival. Star designer

NOPOXKY KNHODECTMBANSA. Zac Posen was a special guest of the dinner.
Yy




CNEUWAJIbHbLIE NPOEKTDbI

CneumanbHbIl peknamMmHbii NPOekT — Harnbonee gencTBeHHaa Gopma obueHUs pekna-
MoAaTensa ¢ yurtarenem. MIHGopMaTtMBHOCTb 1 OpuriHanbHaa Gopma nofadu, oTanmyHas
OT NPVBbIYHBIX PEKIaMHbIX 00Pa30B, NPUBAEKAIOT 1 YAEPXMBAIOT BHMAHNE.

Special Ad's Project — most efficient communication with the reader. Content and original
presentation which is so different from usual ads images attract and hold attention.

KpeaTnsHbIl 0TAEN paboTaeT ¢ cammmMy pasHbiMu GopmaTami Creative department works with the mostwide scope of
cneuvanbHblX MPOEKTOB, Kak HEOXUAAHHBIMU, TaK U TPaAULNOH- special projects, sometimes unexpected, sometimes
HBEIMW XYPHabHBIMU: MHTEPBBIO, GOTOCECCUA, PEnopTax, pacckas quite traditional, such as interview, photo set, report, an
oTOBape ununycnyre. Mol rOTOBbI NPEANIOKNTE HALLM KITMEHTAM article about product or new service. We readily offer set
KaK MOCTaHOBOYHbBIE CbEMKN, TAK W eMKue MaTepuansl, B KOTOPbIX up video footage or complete set of materials combin-
TEeKCToBaA MHOOPMALIMA COHETAETCS C BU3YaslbHOMW. ing text and visual information. Editors and stylists of
B pabote Haa cneumanbHbeIMY peKaMHbIMM MPOEKTaMy MPUHAMAIOT InStyle participate in our special ad"s projects,
yyactre pepaktopsl v ctunnctel INStyle, a takxe potorpadel, cTu- as photographers, stylists and makeup designers who
NINCTbI W BMXA3WCThI, paboTatollme Haa Matepuanamm xypHana. work with special materials of the magazine

lNpvpona EaLEE MonoaocTH
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OCHOBHbIE PACLIEHKW HA 2010 rog*
GENERAL RATES FOR 2010*

TCTPAHVLA oo T DA . o 460000
PaBBOPOT .. Double page spread (DPS). . ... 930000
CMNEUWANBHbIE NO3UUUN SPECIAL POSITIONS:

4-A CTPAHULLA OONOXKKM oo BaCK COVer . . 1230000
3-ACTPAHULA OONOXKN .. oo COVr S 750000
1= PABBOPOT. . .ottt DS 1550500
2-MPABBOPOT v ovet et DS 145500
B-PABBOPOT oot DS . 1260000
PasBopoT B 1-M 610Ke 1 Mexay cneLl. No3nuusMu . . . . . DPS in the first block & between special positionpgs. ......... 1060000
COMEPKAHUE .ot CONtENTS . o oo 725000
Pybpuka «HAOBNOXKE» . ... ... ... .. ONthE COVET. . .o 725000
Py6puka «[MMICbMAYUTATENEM» ... Reader'snote ............ . 725000
MNCBMO PEAAKTOPA. . .o oot Editor'snote .. ... .. 725000
Py6puka <SIHHBIVI BKAAL . Contributors. . ..o 725000
Py6pvika «MEPBBIVI TIAH» oo INSTANT REPLAY . . 725000
BHUMAHWE: PO3bICK!. ... WHERE CANITFIND? ..o 725000
MASTHEAD ... . MASTHEAD . . o 725000
CBETCKAS/BEUEPUIHKIA oot Parties . . . 725000
Pybpuka «THELOOK». .. ... THELOOK 570500
Pybpuka «STYLEFILE» .. ... STYLEFILE 570500
Py6puka«STYLETEPOW» ... ... STYLEHERO. .. 570500
Monoca, otkpbiBatowlas pyopuky «BEAUTY» ........... BEAUTY 0peningpPage . .« oo vv et 570500
Monoca, otkpeiBalowad WOWHNOW. . ................ WOWANOW Opening page. . . ..o vvvv ot 570500
MonocaBWOWHNOW .. ... WOWENOW o 570500
[apaHTMpOBaHHAA MPaBas MoONOCA ... ..o Guaranteedrighthandpage. ..........coo oot 480000
MpaBas nonocaB 1-MTRETUXYPHANA . ..o Righthandpagefirst1/3 ... ... .. o o 530000
MNonoca B OBEAVPDHOM MPUAOKEHUA ... ..o Jewelrysupplement .. ... 350000
epBbIi PAa3BOPOT B IOBENVNPHOM MPUIOXKEHWUM . . . . . . . .. DPSTinjewelrysupplement. ... 850000
Pa3BopoT B 1-M 6/10Ke 1 Mexy Crnew, NO3VLUMAMA . . . .. DPS in the first block & between special position pgs. ........... 775000
4-9 cTpaHnUa 0610XKM B IOBENMPHOM NPUAOXeHUM . ... Back coverinjewelry supplement. ... ... ... ... .. 750000
[Monoca cnew,. No3uLMY B I0BEIMPHOM NPUIIOXEHUN . . .. Special posistion page in jewelry supplement.................. 525000
MANEHbKUE ®OPMATbI SMALL FORMATS:

T/2 CTPAHVILBL .o oo 1/2page .. 265000
1/ CTPAHNLBL « .o 1/8page ... 215000
MpoekT cTpaHnubl «<PROMOTIONs. . .................. Promotion creativeperpage ... 465000
AwnzaiH ctpannubl «<PROMOTION» .o Advertising costperinsertpage ............................... 43000

* Bce pacLeHKmn Ha peknamy AaHbl B pyonsax 6e3 yveta HOC (+18%) Ckupaka ans peknamHbix areHTeTs: 15%
* All advertisements are subject to VAT. All price rates are indicated in rubles. Agency commission: 15%
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TEXHNYECKVE TPEBOBAHUA
TECHNICAL REQUIREMENTS

OBPE3HOW ®®OPMAT ACTUAL SIZE

nonoca........ page .....230x 277 Mm
pa3BopoT.... dps........ 460 x 277 MM

OOOBPE3HOW ®OPMAT BLEED SIZE

nonoca........ page ... 240 x 287 Mm
pasBopoT... dps........ 470 x 287 Mmm

1. BCe CyLLIECTBEHHbIE 3NEMEHTHI BEPCTKM IOMXHbI pacnonararscs He 6amke 5 MM OT kpas
0b6pesHoro dopmara (ecnm oHW He 1ayT HasbineT) 1 He 6arxe 10 MM OT KopeLLKa.

2. MpuHumaioTcs ¢hannbl BepcTkn B nporpamme Adobe InDesign CS2 1 CS3
(nnardopma Mac) C NPUNOXKEHHBIMIU WTIOCTPALMAMYI U LWPUBTaMM (LLIPUETLI MOTYT
6bITb NepeBeaeHbl B KPVIBbIE).

3. MpuHumaioTcs makeTbl B nporpamme Adobe lllustrator (sepcuii 8.0-CS3).
Bce wpudThl oMmKHEl ObITh NEPEBEAEHD! B KPMBLIE. HexxenaTensHo nepecoxpaHe-
Hue B 6onee HU3KYI0 BEPCUIO NMPY UCMOb30BaHUN 3DOEKTOB 1 NMPO3PaYHOCTEN.
PacTposble n306paxeHust LOMXHbl ObiTb BCTaBAEH:! B MAKET B BUAE €4MHOro dhoHa
6e3 06TpaBok.

4. PacTpoBble U306paXKeHns coxpaHsiotcs B Buae darnos dopmara TIFF nnbo
Photoshop EPS (binary) ¢ pagpeuwernem 300 dpi npy 100% pa3mepe 6e3 1cnons3o-
BaHnsa LZW-komnpeccun v anbda-kananos. O6Tpasku CoXpaHsanTe B BUAE 3aMKHYTOrO
nyTu (path) ¢ naTVHCKUM Ha3BaHVEM.

5. Tpe6oBaHUA K MaKeTaM, npepocTaBnsembim B hoopmate PDF:
NPUHUMAIOTCS KOMNO3UTHLIE CMYK-daiinsl dopmata PDF sepcun 1.3 ctangapTa
PDF/X-1a:2001 nnu PDF/X-1a:2003 6e3 JPEG-komnpeccun (1cnonsaynte ZIP),
Transparency Flatener Preset — High Resolution 6e3 meTok 06pe3sa, B COOTBETCTBIM
C Np1BefEeHHbIMY B TabnKLe 000Pe3HbIMU pasmMepamMi peknaMHbix MOLYNEN.

6. LiseToBas mopensb /1717 Bcex anemeHToB mMaketa — CMYK (Kpome 0roBOpeHHbIX
BCTABOK C A0MNONHUTESNBbHBIMU SPOt-LiBETAMM).

7. PeknamHble MakeTsl B nporpamme Corel Draw He npuHUMatoTcs.

8. MapameTpbl UBETOAENEHUA:

LBETOLENEeHNE BLINONHABTCA C Mcnonb3oBaHuem npoduna ISOcoated v2_eci.icc
(fogra 39) (www.eci.org).

9. [1nA YepHbIX NraLLek CreayeT MCrnob30oBaTh «Fny6oKUIA YepHbIn» — 60-40-40-100.
10. [leTanu BbIBOPOTKOM:

He PEKOMEHIYETCA MCNOML30BaHNE 19 BBIBOPOTKMN MO HACHILLLEHHOMY LIBETHOMY POHY
TOHKMX WPKUPTOB (HauyepTaHue light), a Takke Menkmnx WpndToB C 3acedkamu.

11. Tpe6oBaHuA K LiBeTONpOo6am:

OT peknamopaTtenel NPYHUMAIOTCA LIBETOMPOObI, M3rOTOBNEHHbIE C KOHEUYHbLIX HannoB
B 100% pasmepe v OTBEYaloWVE CNeayloWwyM XapakTepUCTUKam:

e ANrOpuUTM LIBETOBOro nNpeobpasosaHus Ana umdpoBoi Npobel — Absolute
Colorimetric, ans aHanorosoit npo6el — Relative Colorimetric;

e Ha LBeTonpobe Ao/kHa ObiTh padmellieHa KoHTponbHas wkana Ugra/FOGRA-
Medienkeil CMYK V2.0 (46 noneit) ¢ BKIio4eHHbIM ans Hee CMS;

o Ha NpoOy gonxeH ObiTb Hakneen OK-CTUKeP, NOATBEPXAAIOLLMIA, YTO KOHTPONbHAS
Wwkana 6blna npoMepeHa 1 UBETOBLIE OTKIIOHEHUS HAXOAATCA B ionycke (tolerance)
cTaHaapTa udpoBol UBeTonpobsl ISO 12647-7,

o Ha LBeTonpobe COAEPXUTCS NOHas TekcTosas nHdopmauys RIP'a.
cnonebayite no ymonyaruio npoduns ISOcoated_v2_eci.icc (Fogra 39).

12. MNpu noaaye MakeTos Ha NEePBbIA Pa3BOPOT HEOOXOAMMO NPOKOHCYSLTYPOBATHCS
C N3aiHEPOM PekNaMHoro otaena.

1/3 nonockl (BEPTVKAILHO). ...
1/2 nonocsbl (BEPTUKASBHO)..........

1/3 nonocsbl (BEPTUKABHO) .........
1/2 nonockl (BepTNKaNLHO)........

1/3 page (vertical).................. 76 X277 Mm
1/2 page (vertical) ............... 110x 277 Mm
1/3 page (vertical) .................. 82 x 287 Mm
1/2 page (vertical)............... 120 x 287 mm

1. Any significant elements of the layout should not be placed less than 5 mm
to the timmed edges and 10 mm to the back line

2. We accept Adobe InDesign CS2 and CS3 (for Mac) files with collects of
images and fonts (fonts could be converted to curves)

3. Layouts made by Adobe lllustrator (versions 8.0 — CS3) shall be saved
as EPS-files. All fonts shall be converted to curves. It is not recommended to
build in raster images to lllustrator EPS-files because the colour profile of the
built-in image is lost or changed. Save EPS-files as files of the same Adobe
lllustrator version you work in

4. Raster images shall be saved as TIFF or Photoshop EPS (binary) files with
the resolution not less than 300 dpi at 100% size without LZW-compression
and superfluous alpha channels. Paths shall be saved as closed paths with
Latin name

5. Requirements to layouts put in PDF format:

we accept composite CMYK-files in PDF format version 1.3, standard PDF/X-
1a:2001 or PDF/X-1a:2003 without JPEG-compression (use ZIP compression),
Transparency Flatener Preset — High Resolution, without crop marks according
to the bleed sizes of advertising modules represented on the table above

6. Color model for all elements of layout — CMYK (except the stipulated
inserts with additional spot-colors)

7. Layouts produced in Corel Draw program are not accepted

8. Color separation parameters:

color separation is allowed using profile ISOcoated_v2_eci.icc (fogra 39)
(www.eci.org)

9. For black patches it is necessary to use «deep black» — 60-40-40-100.
10. Knockout details:

itis not recommended to use knockout of thin fonts (light set) and also small
serif fonts at deep color background

11. Requirements for colorproof:

digital and analogue color proofs that are made from final files (on 100% size)
and meet the terms listed below are accepted for processing

« digital color proof shall be produced due to Absolute Colorimetric algorithm
of color transformation (Rendering Intent, RI); analogue coloring proof shall
be produced due to RI Relative Colorimetric on a background close to the
printrun paper on brightness and shade

e Ugra/FOGRA-Medienkeil CMYK V2.0 control scale (46 fields) with CMS
turned on shall be placed on color proof;

o OK-sticker confirming the control scale has been measured and color
deviations are into the tolerance of the standard for digital color proof ISO
12647-7

o color proof shall contain full RIP text information

Use by default ISOcoated_v2_eci.icc (fogra 39). The profile can be free
downloaded on the site www.eci.org.
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